Cultural Landscape And Urban Identity: A Case Study Of Yazd City, Iran by Behnoosh , Shamsollahi
CULTURAL LANDSCAPE AND URBAN 
IDENTITY: A CASE STUDY OF YAZD CITY, 
IRAN 
 
 
 
 
 
 
 
BEHNOOSH SHAMSOLLAHI 
 
 
 
 
 
 
 
UNIVERSITI SAINS MALAYSIA 
 
2016 
  
 
CULTURAL LANDSCAPE AND URBAN IDENTITY: 
A CASE STUDY OF YAZD CITY, IRAN. 
 
 
by 
 
 
BEHNOOSH SHAMSOLLAHI 
 
 
Thesis submitted in fulfillment of the requirements      
for the degree of                                                       
Doctor of Philosophy 
 
   
 
 
January 2016 
  
 
I would like to dedicate this Doctoral Thesis to my beloved Motherland, Iran 
and also 
My wonderful parents and sister, whose unwavering support, encouragement and 
love made this research a reality. 
 
ii 
 
ACKNOWLEDGEMENTS 
 
First and foremost, I would like to express my gratitude to the Almighty Allah, the 
Almighty who bestowed me with the strength to complete my thesis successfully.  
 
          I would also like to record my appreciation to my two supervisors Associate 
Professor Dr. Nor Hafizah Selamat for her guidance and supervision and Dr. 
Shariffah Suraya Syed Jamaludin for her support in the co-supervision of this thesis.  
          
           I would like to express my gratitude to the administrators and academic staff 
of the School of Social Sciences for their support. I am grateful to Dr. Nor Azlinda 
Azman, Dean of the School of Social Sciences. 
 
          In addition, I would also like to thank Mr. Abdul Aziz Razak from the School 
of Social Sciences, Mrs. Nor Aini Ali from the School of Languages, Literacies and 
Translation, staff of the Institute of Postgraduate Studies, and lecturers for their 
academic input towards making this thesis a success.  
 
          I am also grateful to Dr Sajjad Mohammad Yarzadeh, Executive Director of 
Middle East Regional Centre of Best Practices and Local Leadership Programme 
(MERC-BLP) for his valuable support. I am also grateful to all legal entities for their 
help and assistance during the process of data collection in Iran including the 
Iranology Foundation, Yazd Road and Urban Development Organization, Yazd 
University, Tarbiat Modares University, and the National Library and Archives of 
the Islamic Republic of Iran. In addition, I am indebted and thankful to the people of 
Yazd, particularly the research participants without whom this study would not have 
been possible.  
iii 
 
 
          I would also like to thank Ms Vijaya Latshmi for her careful editing my thesis. 
 
          Special thanks and appreciation to my parents who have been a constant 
source of love, support, and strength all these years. Words cannot express my 
gratitude for everything they have done for me. I am also thankful to my sister for 
her endless spiritual support during my PhD journey.          
 
          Finally, I acknowledge and thank each and everyone who has in one way or 
another supported me in the completion of this thesis.  
 
  
 
 
 
 
 iv 
 
TABLE OF CONTENTS 
 
Acknowledgement...............................................................................................ii 
Tables of Contents..............................................................................................iv 
List of Tables.......................................................................................................x 
List of Figures....................................................................................................xi 
List of Photos....................................................................................................xii 
Abstrakt.......................................................................................................... xxii 
Abstract..........................................................................................................xxiv 
 
CHAPTER1- INTRODUCTION 
1.1 Introduction...................................................................................................1 
1.2 Yazd‟ New Urban Texture as Result of Urban Growth................................8 
1.3 Why the City of Yazd?................................................................................10 
1.4 Problem Statement.......................................................................................11 
1.5 Research Questions.....................................................................................14 
1.6 Research Objectives....................................................................................14 
1.7 Research Scope and Limitations.................................................................15 
1.8 Research Significance.................................................................................17 
1.9 Research Contributions...............................................................................18 
1.10 Thesis Organization..................................................................................19 
1.11 Conclusion................................................................................................20 
 
CHAPTER 2- LITERATURE REVIEW 
2.1 Introduction.................................................................................................22 
 v 
 
2.2 Urban Anthropology and Urban Semiotics................................................23 
2.3 Urban Identity and Urban Landmarks........................................................30 
2.4 Urban Identity and Cultural Heritage.........................................................49 
2.5 Urban Identity and Cultural Globalization.................................................55 
2.6 Definition of Key Concepts........................................................................62 
      2.6.1 Cultural Landscape............................................................................62 
               2.6.1.1 Urban Landmark....................................................................63 
               2.6.1.2 Cultural Heritage....................................................................65    
      2.6.2 Urban Identity....................................................................................66 
      2.6.3 Cultural Globalization........................................................................67 
2.7 Theoretical Framework...............................................................................68 
      2.7.1 Urban Semiotics Approach................................................................68 
      2.7.2 Kevin Lynch‟s Theory: Urban Landmarks and Urban Identity.........70 
2.8 Conclusion...................................................................................................75 
 
CHAPTER 3- METHODOLOGY 
3.1 Introduction.................................................................................................78 
3.2 Research Location: City of Yazd................................................................78 
3.3 Sampling Procedures:  Purposive Sampling...............................................80 
3.4 Research Design..........................................................................................82  
      3.4.1 Interview............................................................................................83 
               3.4.1.1 Semi-structured Interview......................................................84 
      3.4.2 Observation........................................................................................84 
      3.4.3 Documentary Studies.........................................................................86 
3.5 Data Analysis and Interpretation.................................................................86 
 vi 
 
      3.5.1 Analysis of Interviews........................................................................87 
      3.5.2 Analysis of Observations....................................................................88 
       3.5.3 Analysis of Documents......................................................................89 
3.6 Conclusion...................................................................................................90 
 
CHAPTER 4- HISTORICAL TEXTURE OF THE CITY  
4.1 Introduction.................................................................................................91 
4.2 The City of Yazd.........................................................................................92 
      4.2.1 City of Yazd: From Achaemenid Era to Contemporary Era..............94 
4.3 Landscape of Amir Chaqmaq Complex......................................................99 
4.4 Landscape of Shahid Beheshti Square......................................................120 
4.5 Landscape of Imam Khomeini Street to Vaght Va Saat Square...............129 
4.6 Landscape of Seyed Rokn-al Din Street....................................................157 
4.7 Landscape of Ghiam Street.......................................................................179 
4.8 Landscape of Shahid Seyed Mostafa Khomeini (Besat) Square...............214 
4.9 Identified Distinctive Elements in the Historical Texture of the 
City............................................................................................................220 
 
4.10. Conclusion..............................................................................................230 
 
CHAPTER 5- NEW TEXTURE OF THE CITY 
5.1 Introduction...............................................................................................231     
5.2 Yazd‟ New Urban Texture as Result of Urban Growth............................232  
5.3 Landscape of Abozar Square.....................................................................233 
5.4 Landscape of Timsar Fallahi Street...........................................................245 
5.5 Landscape of Janbaz (Atlasi) Square........................................................265 
5.6 Landscape of Shahid Ghandi Boulevard...................................................270 
 vii 
 
5.7 Identified Distinctive Elements in the New Texture of the 
City............................................................................................................285 
 
5.8 Conclusion.................................................................................................290 
 
CHAPTER 6- SEMIOTICS COMPARISION OF THE HISTORICAL AND 
NEW TEXTURES OF THE CITY  
 
 
6.1 Introduction...............................................................................................291  
6.2 Fundamental Factors in Shaping Historical and New Textures of Yazd..292 
      6.2.1 Ideology............................................................................................292 
      6.2.2 Climate.............................................................................................294 
6.3 Visual Messages in Historical and New Textures of Yazd.......................298 
      6.3.1 Names of Shops and Urban Identity.................................................299 
      6.3.2 Streets and Squares‟ Names and Urban Identity..............................303 
      6.3.3 Decorations of Shops and Urban Identity........................................306 
6.4 Urban Furniture and Urban Identity..........................................................311 
6.5 Yazd‟s Urban Symbols and Urban Identity...............................................317 
6.6 Environmental Advertising and Urban Identity........................................329 
6.7 Opposition of Old and New Spaces and Urban Identity...........................334 
6.8 Semiotics Comparison of the Historical and New Textures of the City...340 
6.9 Conclusion.................................................................................................347 
 
CHAPTER 7- CITY OF YAZD‟S CHARACTERISTCS: RESIDENT‟S 
PERSPECTIVES 
 
7.1 Introduction...............................................................................................348 
7.2 City of Yazd as a City of Qanat, Piety and Contentment..........................348 
7.3 City of Yazd as a Historical City...............................................................351 
 viii 
 
7.4 City of Yazd as a City of Badgirs..............................................................353 
7.5 City of Yazd as a Mud-Brick City.............................................................354 
7.6 City of Yazd as a Worship City.................................................................356 
7.7 City of Yazd as a City of Faithful People..................................................359 
7.8 City of Yazd as a Safe and Calm City.......................................................361 
7.9 City of Yazd as a Dry and Desert City......................................................365 
7.10 City of Yazd as Handicrafts‟ City...........................................................366 
7.11 Identified Characteristics of Yazd Based on Resident‟s 
Opinions..........................................................................................................369 
7.12 Conclusion...............................................................................................371 
 
CHAPTER 8- DETERMINANT AND ATTENUATOR FACTORS OF URBAN 
IDENTITY OF YAZD 
 
8.1Introduction............................................................................................... 372 
8.2 The Determinant Factors of Urban Identity of Yazd.................................372 
       8.2.1 Historical Texture and Its Specifics Structures...............................374 
                8.2.1.1 Yazd Jame Mosque..............................................................380 
                8.2.1.2 Amir Chaqmaq Complex.....................................................383 
                8.2.1.3 Dolat Abad Garden..............................................................385 
       8.2.2 Desert Climate of Yazd...................................................................388 
       8.2.3 Religiousness of Yazdian................................................................389 
       8.2.4 Safety and Calmness of the City.....................................................392 
8.3 Attenuator Factors of Urban Identity of Yazd..........................................394 
       8.3.1 Shortage Green Spaces....................................................................395 
       8.3.2 Lack of Attention to Cleanliness of the City...................................397 
       8.3.3 Inappropriate Urban Signs and Symbol..........................................399 
 ix 
 
 
8.4 Conclusion.................................................................................................402 
 
CHAPTER 9- CONCLUSION 
9.1 Cultural Heritage as a Foundation for Urban Identity...............................404 
9.2 Urban Landmarks as a Tangible Culture of Human Settlements..............406 
9.3 Sense of Place and Collective Memory....................................................406 
9.4 Necessity of Attention to Spatial Coherence for Creating Urban Identity408 
9.5 Idealogy  and Climate as Noticeable Factors for Creating Urban Identity409 
9.6 Consideration of Local Features of Urban Settlements for Making 
Distinguishable Urban Identity................................................................411 
 
9.7 Urban Identity as a Tow-Dimensional Sphere..........................................412 
 
9.8 Historical Places as Connector of Generations and Creator of Sense of 
Place.........................................................................................................414 
 
9.9 Promoting of Visual Quality of Urban Spaces for Creating Recognizable 
Urban Identity..........................................................................................418 
 
9.10 Local Architecture as a Determinant Factor for Creating of Urban 
Identity...................................................................................................419 
 
9.11 Spiritual Affairs as Fathering Agents of Urban Identity.........................419 
 
9.12 Cultural Dichotomy as a Threat for Urban Identity................................422 
 
9.13 Future Recommendations........................................................................423  
 
 
 
REFERENCES................................................................................................427 
APPENDICES 
Appendix A 
Appendix B 
Appendix C 
 x 
 
LIST OF TABLES 
 
Table 4.1 Distinctive Elements in the Cultural landscape of Amir Chaqmaq  
                Complex............................................................................................221 
 
Table 4.2 Distinctive Elements in the Cultural Landscape of Shahid Beheshti  
                Square..............................................................................................222 
 
Table 4.3 Distinctive Elements in the Cultural Landscape of Imam Khomeini  
                Street................................................................................................223 
 
Table 4.4 Distinctive Elements in the Cultural Landscape of Seyed Rokn-al  
                Din Street.........................................................................................225 
 
Table 4.5 Distinctive Elements in the Cultural Landscape of Ghiam Street...227 
Table 4.6 Distinctive Elements in Cultural Landscape of Shahid Seyed Mostafa 
               Khomeini Square..............................................................................229 
 
Table 5.1 Distinctive Elements in the Cultural Landscape of Abozar Square.286 
Table 5.2 Distinctive Elements in the Cultural Landscape of Timsar Fallahi  
               Street.................................................................................................288 
 
Table 6.1 Semiotic Compression of Historical and New Textures of the city.349 
Table 7.1 Characteristics of the City of Yazd (based on residents‟ opinion)...370 
Table 8.1 Determinant and Attenuator Factors of Urban Identity of Yazd.....402 
 
 
 
 
 
 
 
 
 
 xi 
 
LIST OF FIGURES 
 
Figure 1.1 Non- local Landmarks and Meaningless Cities...............................12 
Figure 2.1 Conceptual and Theoretical Model of the Thesis Based on Theory 
of Lynch..........................................................................................74 
 
Figure 3.1: Research Location: City of Yazd (Retrieved from Official Website  
                  of Statistical Centre of Iran on July 2014) .....................................80 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 xii 
 
LIST OF PHOTOS 
 
Photo 4.1 Amir Chaqmaq Mosque..................................................................100 
Photo 4.2 Decoration on the facade of Amir Chaqmaq Mosque.....................100 
Photo 4.3 Nakhl as symbol of a coffin which is in Amir Chaqmaq Square.....101 
Photo 4.4 Amir Chaqmaq Square and Nakhl which is covered with a black 
cloth on Muharram Month based on the Islamic Calendar............102    
 
Photo 4.5 Copper status which show three costumed men holding bowls in 
their hands for drinking water in a symbolic form........................102 
 
Photo 4.6 Landscape of Badgirs around Amir Chaqmaq Square which are a 
symbol of local architecture in adaptation with the desert 
climate……………………………………………………………103 
 
Photo 4.7 A landscape of Amir Chaqmaq Square and its distinctive elements at 
sunset..............................................................................................103 
 
Photo 4.8 A shop selling zinc cookware with traditional decorations............105 
Photo 4.9 Traditional confectionary of the sugarloaf and sugar cubes...........108 
Photo 4.10 The facade of “Haj Khalifeh Rahbar” pastry shop,s the oldest local 
sweet shop in Yazd.......................................................................109 
 
Photo 4.11 Baklava, a local pastry of Yazd.....................................................109 
Photo 4.12 Ghotab, a local pastry of Yazd.......................................................110 
Photo 4.13 Nan Berenji, a local pastry of Yazd...............................................110 
Photo 4.14 Bazarche Mazari Alley; Saheb al-Zaman Zoorkhaneh..................113 
Photo 4.15 The entrance of Saheb al-Zaman Zoorkhaneh with an inscription 
installed on the mud-brick wall of Zoorkhaneh which shows that 
the building is recorded in the National Cultural Heritage list of the 
Islamic Republic of Iran...............................................................113 
 
Photo 4.16 Inside of a Zoorkhaneh..................................................................114 
Photo 4.17 Men exercising to traditional Iranian music played on musical 
instruments such as Tonbak or Zarb and accompanied by 
readings of mystic and epic poems...........................................114 
                   
 
 
 xiii 
 
 
 
Photo 4.18 Men exercising with „mills‟ (dumbbells), which are heavy woody 
sports equipment...........................................................................115 
 
Photo 4.19 A dysfunctional place around Amir Chaqmaq Square which is 
located between two fruit shops..................................................116 
 
Photo 4.20 Yazd Traditional Hotel..................................................................116 
Photo 4.21 A bus station without specific signage..........................................119 
Photo 4.22 Around Shahid Beheshti Square; brick colonnades with tiled arches 
in front of shops...........................................................................122 
 
Photo 4.23 The symbol of the Islamic Republic of Iran in the centre of Shahid 
Beheshti Square............................................................................123 
 
Photo 4.24 Landscape of Shahid Beheshti Square at night which indicates the 
poor lighting of the symbolic element which has been installed in 
the centre of the Square...............................................................123 
 
Photo 4.25 Inside Kuwaitiha Passage..............................................................124 
Photo 4.26 A silver shop in Kuwaitiha Passage...............................................125 
Photo 4.27 Yazd Baft textiles shop..................................................................126 
Photo 4.28 Yazd Baft textiles shop with traditional decoration.......................126 
Photo 4.29 Donation box and telephone booth around Shahid Beheshti 
Square........................................................................................128 
 
Photo 4.30 Yazd‟s handicrafts and its local products are represented in the 
street through the application of traditional decoration style......133 
 
Photo 4.31 Stove, sewing machines and other home appliances displayed in the 
traditional style of decoration.......................................................133 
 
Photo 4.32 The shopkeeper hangs the goods in front of his shop and he also 
displays some of the goods on the sidewalk................................134 
 
Photo 4.33 A shop selling copper kitchenware which is decorated in the 
traditional style...........................................................................134 
 
Photo 4.34 A traditional dried foods and nuts shop........................................135 
Photo 4.35 Dried foods and nuts shop, which is presented in the traditional way 
 
Photo 4.36 A shop selling scarves...................................................................136 
 xiv 
 
 
Photo 4.37 Clothes shops; the shop keepers hang the clothes in front of their 
shops to attract more customers...................................................136 
 
Photo 4.38 The entrance to Shahzadeh Fazel Bazaar......................................139 
Photo 4.39 Inside Shahzadeh Fazel Bazaar; the roof of the Bazaar is arch-
shaped, and covered with white plaster......................................140 
 
Photo 4.40 Carpet covers, a local production of Yazd which are decorated in 
traditional way inside the Bazaar.................................................140 
 
Photo 4.41 Inside the Bazaar at prayer time.....................................................141 
Photo 4.42 The owner‟s family name, Mashayekhi, is written on the window 
pane as the bakery name..............................................................143 
 
Photo 4.43 The owner‟s family name, Nouri, is written on the window pane as 
the shop‟s name...........................................................................144 
 
Photo 4.44 A traditionally decorated baby toy shop; toys displayed to draw 
customers and the name of the shop written on the glass pane...144 
  
Photo 4.45 A form of Saghakhnaeh in Imam Khomeini Street.......................146 
Photo 4.46 Another form of Saghakhaneh.......................................................147 
Photo 4.47 Shahzadeh Fazel Shrine and Hosseinieh.......................................150 
Photo 4.48 Ayatollah Shahid Sadoughi Hosseinieh and tomb........................150 
Photo 4.49 Mohammadieh Mosque.................................................................151 
Photo 4.50 Mohammadieh Mosque.................................................................151 
Photo 4.51 Vaght Va Saat Square....................................................................152 
Photo 4.52 Women in black veils.....................................................................153 
Photo 4.53 Women in black veils.....................................................................153 
Photo 4.54 Women in black veils inside Shahzadeh Fazel Bazaar..................154 
Photo 4.55 Bus station in Imam Khomeini Street............................................156 
Photo 4.56 Bus station in Imam Khomeini Street............................................157 
Photo 4.57 Landscape of Yazd Jame Mosque..................................................163 
Photo 4.58 Main portal  and dome of theYazd Jame Mosque.........................163 
 xv 
 
Photo 4.59 Landscape of the dome and minarets of theYazd Jame Mosque...164 
Photo 4.60 The dome of Seyed Rokn-al Din Mausoleum...............................165 
Photo 4.61 Landscape of Seyed Rokn-al Din Mausoleum from inside of Vaght 
Va Saat Alley. An inscription is installed next to the door which 
shows the time of construction of the building............................166 
 
Photo 4.62 Oasis Traditional Hotel which is located near the Seyed Rokn-al 
Din Mausoleum...........................................................................168 
 
Photo 4.63 Two kinds of intercom systems have been used, door knockers 
(Women‟s on the right and men‟s on the left sides of the door) and 
digital intercom system installed on the wall..............................169 
 
Photo 4.64 A Nakhl on a platform in Seyed Rokn-al Din area and the mud-
bricks houses................................................................................171 
 
Photo 4.65 Daraie Weaving Workshop............................................................171 
Photo 4.66 Sabat as a Half-Covered Alley in Seyed Rokn-al Din Area..........174 
Photo 4.67 Heidarzadeh Coin and Anthropology Museum which is located in a 
historical house. The courtyard of the house is a sample of open 
space in Iranian traditional houses which generally has a pool in the 
centre of the courtyard and the rooms are shaped around the 
courtyard.......................................................................................174 
 
Photo 4.68 Heidarzadeh Coin and Anthropology Museum which is located in a 
historical house.............................................................................175 
 
Photo 4.69 The Historical House Knockers- Heidarzadeh Coin and 
Anthropology Museum. In Iranian traditional architecture, the 
houses knockers were designed in two forms, that is, the 
symbolic form of a man and a woman.....................................175 
 
Photo 4.70 Handicrafts shop decoration next to Yazd Jame Mosque..............177 
Photo 4.71 Inside a Termeh Shop in Seyed Rokn-al Din Street......................177 
Photo 4.72 Pottery shop with traditional decoration in Seyed Rokn-al Dein 
Street...........................................................................................178 
 
Photo 4.73 Textile shop with traditional decoration........................................178 
Photo 4.74 Panjeh Ali Bazarcheh and its entrance which displays some scarves 
and clothes....................................................................................182 
 
Photo 4.75 Jafar Khan Bazarcheh....................................................................183 
 xvi 
 
Photo 4.76 Khan Bazaar...................................................................................186 
Photo 4.77 Khan Bazaar at night......................................................................186 
Photo 4.78 The interior of Historical Coppersmiths Bazaar............................187 
Photo 4.79 Copper and zinc kitchenware in Coppersmiths Bazaar.................187 
Photo 4.80 Traditional decoration; the pots come in sets based on size, from the 
biggest to the smallest one............................................................188 
 
Photo 4.81 Goldsmiths Bazaar with arched roof in Ghiam Street...................188 
Photo 4.82 Sofreh Aghd for Iranian marriage contract ceremony....................192 
Photo 4.83 Sugarloaf and rock candy workshop..............................................192 
Photo 4.84 Mosalla Mosque.............................................................................196 
Photo 4.85 Reeg Mosque..................................................................................196 
Photo 4.86 Saghakhnaeh as an urban element which has religious beliefs 
behind its physical Structure.......................................................199 
 
Photo 4.87 Another form of Saghakhaneh in Ghiam Street............................199 
Photo 4.88 Saghakhaneh..................................................................................200 
Photo 4.89 Gold and Jewelry Shop..................................................................203 
Photo 4.90 Handicrafts shop............................................................................203 
Photo 4.91 Yazd weaving productions shop which is named Samiei Shop in 
accordance with the shopkeeper‟s family name..........................204 
 
Photo 4.92 A home appliances shop which is named Asadi after the 
shopkeeper‟s family name.........................................................204 
 
Photo 4.93 Sim va Zar Silver Shop.................................................................205 
Photo 4.94 Carpet, rug  and cushion shop with traditional decoration............206 
Photo 4.95 Nuts and dried foods shop.............................................................207 
Photo 4.96 Yazd weaving productions shop in traditional style......................207 
Photo 4.97 A textile shop with traditional decoration at night; the colorful 
Textiles arranged along the sidewalk has a significant role in the 
cultural landscape of Ghiam Street at night.................................208 
 
 xvii 
 
Photo 4.98 Copper and zinc dishes shop  decorated in the traditional way….208 
 
Photo 4.99 Information board, charity box and street trash bin. The information 
board is not designed according to human scale..........................211 
 
Photo 4.100 Bus station and charity box in Ghiam Street...............................212 
Photo 4.101 Traffic signs in the beginning of Ghiam Street is not clear 
particularly for strangers to the city.........................................212 
 
Photo 4.102 Traffic signs at the end of Ghiam Street of the street are 
ambiguous.................................................................................213 
 
Photo 4.103 Telephone booth and post box where the post box is damaged...213 
Photo 4.104 The demolition of Besat Square...................................................216 
Photo 4.105 Historical Structure around Besat Square....................................218 
Photo 4.106 The Nakhl of Besat Hosseinieh which is located at the corner of 
Besat Square..............................................................................218 
 
Photo 4.107 Hookah shop................................................................................219 
Photo 4.108 Home appliance store with traditional decoration.......................219 
Photo 4.109 Bridal Car.....................................................................................220 
Photo 5.1 The landscape of Abozar Square which is decorated with grass as 
well as short and tall trees.............................................................235 
 
Photo 5.2 The Sculpture in Abozar Square which is indicative of the cycling 
culture in Yazd..............................................................................235 
 
Photo 5.3 Installation of commercial boards around Abozar Square..............237 
Photo 5.4 Commercial boards around Abozar Square.....................................237 
Photo 5.5 A digital board around Abozar Square which displays the level of air 
quality.............................................................................................238 
 
Photo 5.6 Local pastry shops around Abozar Square......................................242 
Photo 5.7 Abozar Square is one of the exit gates of Yazd leading toward 
Kerman, Bandar-Abbas and Zahedan Cities. Buses usually stop at 
this square for passengers to buy local pastries of Yazd, tea, 
sandwiches, and other items..........................................................242 
 
 xviii 
 
Photo 5.8 The young men around Abozar Square selling rugs as a kind of 
Handicraft of Yazd.......................................................................243 
 
 
 
Photo 5.9 Landscape of Azadegan Park (Safaeyeh Park) at the edge of Timsar 
Fallahi Street...................................................................................250 
 
Photo 5.10 The pool at Azadegan Park which is surrounded by some benches 
in different forms and colours.....................................................250 
 
Photo 5.11 The small coffee shop at the Park; there are some playing 
equipment (coin mechanical ride) for kids in the form of horse 
and duck in front of the coffee shop..........................................251 
 
Photo 5.12 Sport and fitness equipment inside Azadegan Park.......................251 
Photo 5.13 Children‟s playground inside Azadegan Park...............................252 
Photo 5.14 A stylish clothing store whose name is written in both Persian and 
English..........................................................................................256 
 
Photo 5.15 A clothes shop that is decorated in stylish form and whose name is 
ناووین which in the English is New One........................................257 
 
Photo 5.16 A flower shop at night that is decorated very beautifully. The 
shopkeeper uses both Persian and English Language to advertise 
his shop.........................................................................................257 
 
Photo 5.17 A stylish sports shop carrying a red name board and a PUMA sign 
to indicate a foreign brand............................................................258 
 
Photo 5.18 A bus station at Timsar Fallahi Street............................................263 
Photo 5.19 Another form and color of bus station at Timsar Fallahi Street….264 
Photo 5.20 Information or announcement boards as special places for pasting 
different kinds of announcements................................................264 
 
Photo 5.21 Information or announcement board at Timsar Fallahi Street.......265 
Photo 5.22 Around Janbaz Square; buildings with different facades..............267 
Photo 5.23 Installed billboard in Janbaz Square..............................................269 
Photo 5.24 Firuzeh Residential Complex at the beginning of Shahid Ghandi 
Boulevard....................................................................................273 
 
Photo 5.25 Negin Residential Complex in the middle of Shahid Ghandi 
Boulevard....................................................................................273 
 xix 
 
 
Photo 5.26 Arya Shopping Centre; the newest and biggest shopping centre in 
the new texture of Yazd which is completely in contrast to Yazd‟s 
local architecture...........................................................................278 
 
Photo 5.27 Arya Shopping Centre at night......................................................278 
Photo 5.28 Inside Arya Shopping Centre........................................................279 
Photo 5.29 Interior design and the stylish shops; Inside Arya Shopping 
Centre..........................................................................................281 
 
Photo 5.30 Luxury Crystal Dishes Shop..........................................................282 
Photo 5.31 Luxury Silver Gallery....................................................................282 
Photo 5.32 Termeh Gallery..............................................................................283 
Photo 5.33 Riazi Yazdi Square........................................................................285 
Photo 6.1 Local structures in the historical texture of Yazd............................297 
Photo 6.2 Non-local structures in the new urban texture of Yazd...................298 
Photo 6.3 Historical texture of the city; the shops have taken the names of the 
shopkeepers, such as Nouri, Smaiei, Islami and Asadi..................302 
 
Photo 6.4 The new texture of the city; application of English names and 
Alphabets......................................................................................303 
 
Photo 6.5 Historical texture of the city: traditional decoration of shops.........310 
Photo 6.6 New texture of the city: Chic shops.................................................311 
Photo 6.7 Unclear signs in both the historical and new textures of the city....315 
Photo 6.8 The bus stations in different forms and colours in the city of Yazd 
which are damaging to the urban landscape..................................315 
 
Photo 6.9 Yazd Jame Mosque..........................................................................319 
Photo 6.10 Funeral prayer ceremony in Yazd Jame Mosque..........................320 
Photo 6.11 Amir Chaqmaq Square or Takieh..................................................320 
Photo 6.12 Historical texture of the city: Shahid Beheshti Square..................322 
Photo 6.13 Historical texture of the city: Coppersmith Bazaar.......................322 
Photo 6.14 Historical texture of the city: Shahzadeh Fazel Bazaar.................323 
 xx 
 
Photo 6.15 New texture of the city: Arya Shopping Centre............................323 
Photo 6.16 New texture of the city: two automobiles have been placed on either 
side of the entrance to the Arya shopping centre as prizes...........325 
 
Photo 6.17 New texture of the city: Riazi Yazdi Square without specific 
symbols......................................................................................327 
 
Photo 6.18 New texture of the city: Imam Hassan Square without specific 
ornamentation.............................................................................328 
 
Photo 6.19 Long walls in Timssar Fallahi Street where only the bricks are 
covered in blue colour. The use of graffiti and mural art can help 
in the beautification process and also provide meaning of the space 
through meaningful paintings which are in coordination with local 
culture..........................................................................................328 
 
Photo 6.20 Historical texture of the city: a political propaganda banner that was 
installed in Ghiam Street during the 9
th
 Iran Parliament 
Election.........................................................................................333 
 
Photo 6.21 New texture of the city:  billboards installed on the pedestrian 
bridge around Abozar Square advertising Chee Toz Salty Snack as 
a product of Iran and also LG Product as an international 
brand............................................................................................333 
 
Photo 6.22 Billboards installed on the pedestrian bridge around Abozar Square 
allocated to SAMSUNG smart phone and Iran Radiator 
Company.......................................................................................334 
 
Photo 6.23 Historical texture of the city: Dad Hotel as a traditional hotel in the 
historical texture of Yazd.............................................................339 
 
Photo 6.24 New texture of the city: Khorshid Commercial Centre that 
embraces various new spaces such as stylish clothes shops, Italian 
restaurant and luxury kitchen accessories..................................339 
 
Photo 7.1 Amir Chaqmaq Complex: a zinc dishes shop with traditional 
decoration. This kind of decoration plays an important role in the 
cultural landscape of the historical texture of Yazd....................368 
 
Photo 7.2 Handicrafts shop in Ghiam Street...................................................368 
Photo 8.1 Amir Chaqmaq Complex................................................................378 
Photo 8.2 Yazd Jame Mosque..........................................................................378 
Photo 8.3 Amir Chaqmaq Takieh and Nakhl which is covered with a black 
cloth as a symbol of mourning......................................................379 
 
 xxi 
 
Photo 8.4 Dolat Abad Garden, Hashti or Badgir Mansion..............................379 
Photo 8.5 Dolat Abad Garden..........................................................................380 
Photo 8.6 Yazd Jame Mosque: Funeral prayer ceremony...............................382 
Photo 8.7 Dolat Abad Garden: Hashti Mansion..............................................386 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 
xxii 
LANDSKAP BUDAYA DAN IDENTITI BANDAR: SATU KAJIAN 
KES BANDAR YAZD, IRAN 
 
 ABSTRAK 
 
Mercu tanda tempatan kini semakin berkurangan disebabkan penularan budaya barat 
dalam landskap budaya bandar terutamanya dalam masyarakat bandar yang sedang 
membangun. Proses ini mendorong kepada pembentukan landskap bandar yang 
homogen dan yang tidak boleh dibezakan. Jika situasi ini berkekalan, ia boleh 
mendorong kepada pembentukan  bandar yang agak ganjil/asing dan tidak bermakna 
pada masa depan, yang tidak mampu menjelaskan kepada penghuni mereka tentang 
sejarah asal dan identiti budaya. Justeru, kajian ini menegaskan tentang pentingnya 
pemuliharaan dan pengekalan mercu tanda tempatan dalam landskap budaya 
sesebuah bandar, terutamanya bandar bersejarah, sebagai modal budaya daripada  
setiap bangsa, dan faktor dan sifat yang menjadikan bandar-bandar tersebut berbeza 
di antara satu sama lain. Kajian ini diolah berdasarkan strategi kajian kes sebagai 
suatu strategi kualitatif dalam sains sosial. Data yang terkumpul adalah berdasarkan 
temu bual, pemerhatian dan kajian dokumen. Dalam kajian ini, seramai 35 orang 
responden (18 lelaki dan 17 perempuan) terlibat dalam temubual.  Responden dipilih 
berdasarkan pensampelan bertujuan dan mengikut kepada soalan penyelidikan. 
Berdasarkan dapatan penyelidikan ini, terdapat perbezaan yang bermakna di antara 
landskap budaya bersejarah dan tekstur baru bandar Yazd, yang terhasil daripada  
penggunaan pola dan ideologi yang berbeza dalam pembentukan dan pembangunan 
setiap tekstur. Keadaan iklim juga merupakan faktor utama dalam pembentukan 
tekstur bandar bersejarah, tetapi tidak dalam pembentukan tekstur baru bandar  
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Justeru, adalah tidak mungkin untuk menerima ruang koheren di antara dua tekstur 
yang berbeza  ini  di bandar Yazd. Dapatan juga mencadangkan bahawa  tekstur 
bandar bersejarah membentuk identiti bandar Yazd, sementara tekstur baru Yazd 
bukan sahaja tidak menyumbang terhadap pembentukan identiti bandar, malahan ia  
juga merupakan satu ancaman terhadap identiti bandar Yazd pada masa depan.  
Tambahan pula, kajian ini  menunjukkan bahawa selain ciri-ciri bahan (fizikal), ciri-
ciri kerohanian juga mempunyai peranan yang bermakna dalam pembentukan imej 
bandar di dalam minda penghuninya. Di samping itu, penentuan dan  faktor  pelemah 
atau pemusnah  identiti bandar Yazd dikenal pasti dalam kajian ini.  Tekstur sejarah 
dan struktur khususnya (Masjid Jame Yazd, Kompleks Amir Chaqmaq  dan Taman 
Dolat Abad), iklim gurun, agama yang dianuti penduduknya, keselamatan dan 
keadaan yang tenang dikenal pasti sebagai faktor penentu sementara kurangnya 
ruang hijau, kurangnya keprihatinan pihak berkuasa terhadap kebersihan bandar dan 
penggunaan perabot bandar dianggap sebagai faktor pelemah atau pemusnah.  
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CULTURAL LANDSCAPE AND URBAN IDENTITY: A CASE STUDY OF 
YAZD CITY, IRAN 
 
ABSTRACT 
 
Today, local landmarks are declining as a result of the diffusion of Western Culture 
in the cultural landscape of cities especially in developing urban societies. Hence, 
this process leads to the shaping of homogenous and non-distinguishable urban 
landscapes. Accordingly, if this situation persists, this would lead to the shaping of 
alien and meaningless cities in the future which will not be able to respond to their 
residents with regard to their original historical and cultural identity. Hence, this 
study emphasizes the importance of preserving and reviving local landmarks in the 
cultural landscape of cities, particularly historical cities, as cultural capital of each 
nation, and the factors and features that make cities distinguishable from each other. 
This study is designed based on case study strategy as a qualitative strategy in social 
sciences. The data collected is based on, interview, observation and documentary 
studies. In this study, 35 respondents (18 men and 17 women) participated in the 
interviews. The respondents were chosen based on purposive sampling and in 
coordination with the research questions. Based on the findings of this research, there 
are meaningful differences between the cultural landscape of the historical and new 
urban textures of Yazd which are the results of using different patterns and 
ideologies in the formation and development of each texture. Climatic conditions 
were also a key factor in the formation of the historical urban texture of the city, but 
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not in the formation of the new urban texture. Hence, it is not possible to perceive the 
spatial coherence between these two different textures of the city of Yazd. The 
findings also suggest that, the historical texture of the city forms Yazd's urban 
identity while the new texture of Yazd not only does not contribute to the formation 
of the urban identity of the city, but is also a threat to Yazd's urban identity in the 
future. In addition, the study reveal that, not only material (physical) characteristics 
of the city, but also spiritual characteristics have meaningful roles in the formation of 
the image of the city in the citizens' minds. In addition, the determination and 
attenuator factors of urban identity of Yazd were identified in this study. The 
historical texture and its specific structures (Yazd Jame Mosque, Amir Chaqmaq 
Complex and Dolat Abad Garden), desert climate, religiousness of the people, safety 
and calmness were identified as determination factors while shortage of green 
spaces, lack of attention to the city's cleanliness by urban authorities and application 
of inappropriate urban furniture were recognized as attenuator factors.  
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CHAPTER 1 
INTRODUCTION 
 
1.1 Introduction 
Different fields of urban studies have made various definitions of the city in respect 
to their fields. For example, urban demographers in their definitions emphasize 
population size of cities, politicians emphasize legal geographical boundaries and 
economists define the city as a place which is suitable for non-extractive economic 
activities and also commerce (Smith, 1980). Moreover, urban anthropologists such as 
Lewis Mumford and Kevin Lynch have designated the cultural role and significance 
for cities. Mumford (1970) considered the city as man‟s greatest work of art which is 
created for collective living and he also regards the city as a symbol of collective 
meanings. Furthermore, Lynch (1960) places emphasis on urban inhabitants and their 
culture, demands and ideas. He believes that symbols and collective memories are 
manifested in the cities. In addition, according to urban anthropologists‟ views, cities 
are cultural settings which reflect the cultural values and features of an urban 
community. 
In the historical sense, cities are the result of the agricultural revolution and 
man‟s sedentary life. The agricultural revolution changed human lifestyles and 
accelerated the industrial revolution. The alterations in human life, as a result of the 
agricultural revolution increased social complexity and resulted in the gathering of 
people in larger settlements. In addition, the agricultural revolution caused many 
cultural changes which were unparalleled in its speed and extent (Gutkind, 1974; 
Weeks, 2008; Ehrlich, 2000). The cultural and economical changes brought on by the 
industrial revolution resulted in rapid changes in the way people lived and worked. It 
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involved changes in the pattern of spending money, growth of towns, transport 
improvement, widespread use of electronic and satellite communication technology, 
and also development of multinational relations and contributions in all economic, 
political, cultural dimensions of urban societies. Indeed, the industrial revolution 
implicates all development at the same time (Ross, 2008; Weinstein, 2005). 
Today, economic development as a result of industry and technology growth 
has resulted in universal cultural shifts in human societies such as increasing of 
secular values and a leaning towards spiritual affairs at the individual level (Inglehart 
& Baker, 2000). In addition, today globalization as a multidimensional phenomenon 
and also as visible consequences of industrialization, modernization and capitalism 
forces is leading up to cultural homogenization of which McDonaldization and 
Westernization are considered as evidence of this cultural process (Hopper, 2007).  
According to Barker (2012) “the cultural homogenization thesis proposes that the 
globalization of consumer capitalism involves a loss of cultural diversity. It stresses 
the growth of „sameness‟ and a presumed loss of cultural autonomy. This is cast as a 
form of cultural imperialism” (p. 161). Hence, the cultural homogenization process 
under cultural globalization is leading to the disappearance of identity‟s determinant 
factors of urban communities, particularly in third world societies. Indeed, cultural 
globalization is leading to the changing of local cultures and identities around the 
world through the removal of cultural boundaries and an increase in cultural 
exchanges (Nijman, 1999). In other words, the process of globalization is concerned 
with “question of culture, identity and meaning in representations of the world as a 
single place” (King, 1995, pp. 219-20). 
The cultural changes in the world is linked to the growth of international 
travel and cultural interactions, increase in universal communication and information 
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flow, and also the forming of a world market because they are contributing to 
dissolving boundaries and combining of cultural elements of different societies 
around the world (Robins, 1997). Thus, with respect to these points, cultural 
globalization or in other words, cultural homogenization, is recognized as a serious 
threat to local cultures and identities with the widespread use of the English 
Language and also the formation of similar places such as shopping malls, coffee 
shops, fast foods restaurants, and hotels that represent the non-local culture 
hegemony or „Western Culture‟ on developing societies (Erikson, 2007). Thus, today 
developing countries are facing a type of conflict between their local cultures and a 
global culture which is diffusing through the penetration of Western powers in these 
nations. 
The process of modernization and the cultural globalization that followed is 
leading to the declining of cultural heritage of the cities and also their cultural 
landscapes. According to Lozny (2008), cultural landscapes are embracing 
symbolical places that enfold many different meanings and they also include less 
tangible aspects of places like memories and sense of belonging, all of which are 
relevant to the history of a human society. Plachter and Rossler (1995) also argue 
that “a cultural landscape is a complex phenomenon with a tangible and an intangible 
identity. The intangible component arises from ideas and interactions which have an 
impact on the perceptions and shaping of a landscape, such as sacred beliefs closely 
linked to the landscape and the way it has been perceived over time” (p. 15).  Hence, 
with respect to the definitions mentioned, culture is the main term which gives 
symbolic meanings to the urban landscapes, and diversity of the cultures and cultural 
histories causes dissimilarities and differences in landscapes both physically and 
mentally (Palang & Fry, 2003). Therefore, the cultural landscapes of cities can have 
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the principle role in forming distinct urban identities, but cultural globalization 
process treats urban identity in the contemporary age by cultural homogenization. 
Urban identity is shaped through a closely associated culture and built 
environment and it also arises from non-verbal communication of people in physical 
environment which are manifest in symbolic forms. In addition, distinctive urban 
identities represent distinct cultural and collective identities of residents of the cities 
which ultimately lead to the creation of different cultural landscapes (Fernando, 
2007). Furthermore, urban identity is not separable from the physical and spatial 
quality of the urban space because the quality of the city is in direct connection with 
a sense of attachment to the city (Aly, 2011). In addition, Al Khalifa (2013) regards 
cultural identity as a precondition for shaping urban identity. In another aspect, urban 
identity enables people to recognize and distinguish the places from each other and 
also make sense of belonging to the city in which the people live (Lynch, 1981). 
Norberg-Schulz (1980) has made a significant connection between urban identity and 
the spirit of the place or genius loci. He believes that the built urban environment is 
not only a flow of phenomena but a fact with structure and meanings. 
In the past, cities were spaces with their own aesthetical and cultural values 
where vernacular architecture and urbanism were tangible manifestations of their 
local values. In other words, the buildings including residential buildings, sacred 
places, and public spaces expressed cultural identity, social values, symbolic 
meanings and the others socio-cultural aspects of a human society. Furthermore, the 
physical structures responded to human demands and needs and also formed relations 
between people. These physical, functional, symbolical structures (architecturally) 
had an important role in facilitating  social communication and also giving physical 
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form to memories and hopes of  the cities‟ local people (Glassie, 2000; Terzoglou, 
2012).  
Today, cities are manifesting the diffusion of a global culture which will lead 
to the decaying of local cultural symbols in urban spaces and instead  promote 
universal cultural symbols and signs such as vertical buildings with glass facades, 
broad streets and highways, huge shopping malls for promoting the culture of 
consumerism, fast food restaurants, and coffee shops  Actually, urban identities of 
the cities are declining as a result of the dominance of a universal culture with its 
specific cultural symbols and values. In respect to these points, Jacobs and 
Appleyard (2011) believed that cities are going to be places without meaning for 
their citizens. The cities are changing to alien spaces for their inhabitants and this has 
caused people to prefer their own private world rather than participate in their 
society. 
According to Relph (1976), “a deep human need exists for association with 
significant places. If we choose to ignore that need, and to allow the forces of 
placelessness to continue unchallenged, then the future can only hold an environment 
in which places simply do not matter. If, on the other hand, we choose to respond to 
that need and to transcend placelessness, then the potential exists for the 
development of an environment in which places are for man, reflecting and 
enhancing the variety of human experience” (p. 147).  
Furthermore, placelessness is linked to the cultural homogenization which is 
followed by homogenization of place as a process that causes decrease in cultural 
differences (Mooney & Evans, 2007). In this regard, Lynch (1960; 1981) emphasized 
landmarks (urban symbols and signs) and sense of place (identity) as the principle 
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factors for shaping place attachment among residents of cities. He believes that, 
sense of place depends on the imageability feature (visual quality of urban spaces 
which creates a strong image of the city in the minds of citizens) and also cultural 
values of an urban society. In his opinion, meaningful and perceptible places are 
good supportive conditions upon which personal and collective memories, feelings 
and also cultural values lean on. Thus, cultural globalization is not only a threat to 
urban identity in the contemporary age but also  has negative effects on sense of 
place attachment as well as collective memories, both of which are important 
parameters for social cooperation and social coherence in urban communities. 
Briefly, cities have embraced cultural values of a human community because 
they are created through the continued efforts of humans in a period of time. Thus, 
cities can be considered as tangible aspects of cultural capital of the societies which 
of course are not limited only to tangible cultural heritage but all the things made by 
humans such as sculptures, paintings, artworks and so on (Throsby, 2001). Long ago, 
the cultural landscape of cities represented their inhabitants‟ local cultural features 
whereas today they reveal a global determined culture which has its principle roots in 
Western Societies. This process is a significant reason for the decline in local 
cultures (as cultural capital of societies) and urban identity of developing societies. 
Thus, according to Martell (2010), “the extent of globalization of culture and the 
significant implications this has for identity in some part of the world should not be 
underestimated” (p. 81).  It can be even truer of historical cities because they are 
implying history of a human society and their values, beliefs, norms and customs 
over a long time.  
Accordingly, cities are facing the risk of losing their identity under the 
cultural globalization process, the result of will be meaningless cities in the future. 
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Thus, preserving and promoting urban identity is one of the principle factors for 
achieving sustainable development and also making connections between old and 
new generations (Mehdizadeh, 2005). Therefore, this study is focusing on 
recognizing and identifying urban identity and its factors in the city of Yazd as an 
ancient city in the plateau of Iran.  
The city of Yazd was selected as the research area of the thesis because the 
historical texture of Yazd, which embraces Iran‟s history of civilization, is under the 
risk of being destroyed for the sake of urban renovation. In addition, a new urban 
texture has formed and is growing beside the historical texture under the urban 
development process and in accordance with global patterns of development. These 
processes are leading to the disappearance of distinguishable factors in the city and 
eventually shaping a city similar to the other cities in Iran or around the world. In 
other words, globalization and homogenization processes are leading to 
homogeneous built environments without local meanings and senses in one of the 
oldest cities of Iran which is one of the most important references in the recognition 
of the Persian Civilization. Therefore, the city of Yazd is important not only for its 
inhabitants but also for Iran because many of the Persian Civilization bases 
originated from there.  Thus, in this research the cultural landscapes of both the 
historical and new urban textures of the city will be analysed in order to understand 
the influence of globalization on the image of the city of Yazd and also Yazd‟s urban 
identity with emphasis on Yazd‟s urban landmarks. 
Urban anthropology is an interdisciplinary field in cultural anthropology and 
this research is carried out to contribute in a small way to the development of the 
field of urban anthropology in terms of cultural landscapes and urban identity. 
Today, cities are facing many problems and discovering functional solutions for 
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them requires continued cooperation and interaction between urban anthropology and 
other related sciences such as urban history, urban management, urban planning, 
urban design and environmental studies.  Also, it should be stated that lack of 
development of urban anthropology science during the last few decades is a problem 
for researchers in obtaining information and references. Therefore, creating 
interaction between urban anthropology and other related sciences is a good way for 
promoting this field of anthropology. Thus, researchers in different scientific-
research fields can help each other towards creating better cities in accordance with 
multidimensional needs and demands of both the present and future generations. 
 
1.2 Yazd’ New Urban Texture as Result of Urban Growth  
The city of Yazd, like the other cities in Iran, has experienced two different forms of 
urban growth, namely, organic and inorganic growth. The result of organic growth is 
the historical texture of the city whose growth depended on the climatic and 
geographical features of the desert area and also its economic and socio-cultural 
features. But the new texture is the consequence of inorganic growth of the city 
during recent decades, whose growth process did not match with the local features of 
the city as a desert and dry city (Nazarian, 1995; Taghvaie & Saraie, 2006). Actually, 
the new texture of Yazd is the result of physical and inorganic growth of city in and 
around of the historical texture which is still developing (Pourahmad & Shamaei, 
2001). In addition, inorganic and horizontal growth of the city is the consequence of 
the process of pervasive and hasty modernization and also expansion of capitalist 
relations in Iran (Taghvaie & Saraie, 2006). 
According to Shamaei (2001) the most important factors in physical growth 
of the city of Yazd are population growth, the incorrect policies in supply of land, 
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weakness in control of housing and also unsuitable distribution and localization of 
the cultural, educational, commercial and administrative centres. In addition, as 
reported by Saraie (2007) the governmental development model (pattern) of the city 
is an important reason for the horizontal growth of the city of Yazd in recent years. 
The model is shaped based on land transfer by the government which did not 
coordinate with the demand rate for land. Thus, the consequences of the model are 
many abandoned lands and also creation of land speculation. Furthermore, 
conforming to Shamaei (2003), spatial development of the city has been intensified 
by population movement from the historical texture to the new texture. On this basis, 
in recent times, the population of the city of Yazd has doubled every ten years. 
Therefore, the new texture of Yazd is the result of hasty urban growth and 
development and the above-mentioned factors, have contributed to this rushed 
process. Furthermore, the study of the cultural landscape of the new texture of Yazd 
can uncover the effects of hurried urban growth, particularly in association with 
urban identity formation. According to Leader-Elliot (2012), there are many common 
elements between cultural landscape and sense of place and also cultural landscape 
and places. They include both tangible and intangible cultural elements, so both of 
them have multiple layers of meaning. It should be added that intangible culture can 
be manifested on tangible or material culture and urban spaces are suitable arenas for 
manifesting it. 
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1.3 Why the City of Yazd?  
As mentioned, United Nations Educational Scientific and Cultural Organization 
(UNESCO) declared the city of Yazd as one of the oldest cities in the world (Yelda, 
2012) since the history of the city goes back to the Sasanian Era and even further 
back (Yazd Road and Urban Development Organization, 2007). The historical 
texture of Yazd has embraced many valuable historical structures which represent 
preeminent values of Yazd‟s local community and also the history of the Iranian 
civilization. Thus, cultural prestige and cultural capital of city of Yazd is remarkable 
at both local and national levels. But today, the cultural prestige of the city of Yazd is 
under the influence of a global dominant culture, that is, Western Culture which is 
trying to create homogeneous cities without distinguishable symbols, particularly in 
developing countries.  
          The process of cultural homogenization is leading to the declining of urban 
identities in developing societies and specifically in the city of Yazd. Furthermore, in 
recent years, the historical texture has been facing the risk of destruction on the 
pretext of renovation. In addition, a new urban texture has formed and is growing 
alongside the historical texture under the influence of urban development process but 
in accordance with non-local patterns of development. Hence, these can be 
considered as a serious threat to the urban identity of Yazd in the future. 
Accordingly, this study has been organized for identifying the determinant factors of 
urban identity of Yazd with emphasizes on local people‟s ideas. The result of this 
research can help different organizations such as Yazd Road and Urban Development 
Organization, Municipality of Yazd and also Yazd Cultural Heritage, Handicrafts, 
and Tourism Organization in promoting the city of Yazd and preserving the factors 
which play role in the urban identity of Yazd. In addition, the study of cultural 
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landscape‟s features of both the historical and new textures, based on urban semiotics 
approach, can help in the identification of booster and minatory elements (signs and 
symbols) of Yazd‟s urban identity. 
 
1.4 Problem Statement  
According to Mumford (1970), the city is an aesthetic symbol of collective unity and 
is a place in which significant actions occur and human culture gets improved. 
Indeed, cities have embraced cultural values of a human community because they are 
created by continued efforts of humans over a period of time. Hence, cities can be 
considered as tangible aspects of cultural capital of the societies, which of course are 
not only limited to tangible cultural heritage but all the things made by humans such 
as sculptures, paintings, artworks and so on (Throsby, 2001). Thus, cities are 
considered as cultural landscapes which embrace symbolic places that enfold many 
different meanings and which also include less tangible aspects of places like 
memories and sense of belonging, all of which are of concern to the history of a 
human society (Lozny, 2008). Hence, it can be said that culture and the city are very 
closely related to each other and that the city provides a suitable environment for 
manifesting and expressing the cultural identities of societies which is a prerequisite 
for the subsequent shaping of distinct urban identities.  
          Cities which manifest features of societies are shifting more towards the 
expression of a universal cultural elements rather than local cultural elements in the 
contemporary age. Hence, the number of local urban landmarks is declining through 
the dominance of global urban landmarks that are diffusing non-local cultural values 
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which are conforming to the goals of capitalist societies than local policies of urban 
communities. Hence, cities are developing and growing based on similar patterns and 
paradigms that are in coordination with a universal culture known as western culture. 
Thus, it can be predicted that if this situation persists, it will lead to the shaping of 
alien and meaningless cities in future. Therefore, in the future cities will not able to 
respond to their residents with regard to their original historical and cultural identity 
because they are shaped and developed based on foreign patterns and paradigms. 
Accordingly, it bodes ill for future generations because they will be facing cultural 
perplexity and alienation if the negative effects of inattention to local features and 
values of societies in the process of urban development, particularly in developing 
societies are underestimated.  
 
                         Figure 1.1 Non- local Landmarks and Meaningless Cities 
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          This study will attempt to provide awareness and warnings about the universal 
process that is not only removing local features of urban landscapes but will also 
subsequently threaten urban identities. Furthermore, the study stresses the 
significance of preserving and reviving local cultural infrastructure for achieving 
local sustainable urban development. It is because urban development is not only 
about physical growth of cities but is about making good urban settlements so that 
they do not cause difficulties for both today‟s generation and the next. Hence, it 
appears that the local sustainable urban development approach can be a practicable 
policy for decreasing the effects of cultural globalization in today‟s urban settlements 
particularly in terms of cultural landscape and urban identity, two elements that are 
the focus of this study. In addition, this study aims to highlight the sensitive position 
of historical cities in a situation where global symbols are sweeping away local 
symbols and signs from the cultural landscape of cities. 
          This study focuses on the cultural landscape and urban identity in one of the 
historical cities of Iran, that is, Yazd which according to Kalantari and Hatami Nejad 
(2006) was declared as one of the historical cities in the world by theUnited Nations 
Educational Scientific and Cultural Organisation (UNESCO) in 1972. The historical 
cities like Yazd can be considered as cultural heritage and capital that reveal the 
history of the formation and evolution of a human civilization and also make 
persistent connections between different generations. Therefore, the study of the 
cultural landscape of historical cities such as Yazd can help to identify the factors 
that are damaging their historical and cultural position and also the factors and 
characteristics that play a role in distinguishing these cities. Accordingly, this study 
is also aimed at identifying specific characteristics, and determinant and attenuators 
factors of Yazd‟s urban identity. It is because it will result in useful conclusions that 
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can be applied firstly, for  the preservation and revival of the historical and cultural 
position of Yazd and secondly, for protecting  its urban identity against the diffusion 
of universal culture that is removing local urban landmarks and replacing them with 
global symbols and signs in the cultural landscape of cities.          
                  
1.5 Research Questions  
In this qualitative study, to indicate the research path and to make the aims of the 
study clear and also in order to prevent aberration in data collection and analysis, 
study questions and aims were formulated as follow:   
i) How does the cultural landscape of Yazd‟s historical and new urban textures 
influence its urban identity? 
ii) What are the characteristics of the city of Yazd from the perspective of Yazd‟s 
city residents? 
iii) What are the determinant and attenuator factors of urban identity of Yazd from 
the perspective of Yazd‟s city residents? 
 
 
1.6 Research Objectives  
i) To compare the cultural landscape of both the historical and new urban textures of 
the city of Yazd for identifying their roles in the urban identity of Yazd. 
ii) To recognize the characteristics of the city of Yazd from the perspective of Yazd 
city‟s residents. 
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iii) To identify determinant and attenuator factors of urban identity of Yazd from the 
perspective of Yazd city‟s residents. 
 
         1.7 Research Scope and Limitations 
This study has focused on cultural landscape features of the historical and new urban 
textures of the city of Yazd for recognizing distinctive elements that play a role in 
distinguishing the city of Yazd from other cities. Additionally, the study has 
attempted to identify factors that are damaging the cultural landscapes of both urban 
textures, historical and new textures, and also Yazd‟s urban identity. Hence, the 
cultural landscape of both textures was compared based on the urban semiotic 
approach, in particular Kevin Lynch‟s theory for perception of cultural changes 
through urban landmarks. Furthermore, this study was conducted to identify 
determinant and attenuator factors of Yazd‟s urban identity by analysing citizens‟ 
opinions. It is because the results of the study can help to preserve the determinant 
factors and also help in the removal of attenuator factors from the cultural landscape 
of the historical and new urban textures for the revival of Yazd‟s urban identity and 
ensuring that the original identity of Yazd was passed down to the next generations. 
It also can be useful for decreasing the influence of the cultural globalization process 
that is gradually removing local urban landmarks and replacing them with global 
urban landmarks. In addition, the results of the study can be applied to achieve 
sustainable urban development.  
          It should be mentioned here as research limitations that, as the city of Yazd is a 
vast city and the study of the entire city requires abundant facilities (such as a trained 
research group, financial convenience and sufficient time) hence several sites were 
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selected as samples for achieving the research objectives of this study. In addition, 
the variables that were considered in the data collection process based on interviews 
only included age, gender, and duration of residence in the city of Yazd. It is because 
the interviewees were chosen based on accidental sampling among pedestrians, 
students and shopkeepers hence it was not expected that the interviewees desired to 
gave more information about themselves. In addition, this study did not require 
additional information for achieving the research objectives. Indeed, obtaining more 
information about the interviewees did not impact the conclusions of the thesis in 
regards to its research objectives. However, for the purpose of conforming to the 
research ethic, names of respondents and developers that were involved in this study 
have to be kept anonymous as no permission was granted from respondents and also 
developers.  
          This study has leaned on the theory of Kevin Lynch as the pioneering theory in 
the sphere of urban semiotics but it should be stated here as another limitation of this 
study, that with regard to the extent of Lynch‟s theory, only the factor of „landmark‟ 
is considered in this thesis. It is because, urban landmarks are considered as tangible 
objects of cultures that impress upon urban cultural landscapes and also reveal 
cultural features of urban communities implicitly. In addition, urban landmarks play 
a significant role in creating identity and also collective and personal memories that 
are an important factor for shaping social cohesion (social capital). Furthermore, it 
contributes to a decrease in urban crimes, an increase in the sense of safety and 
peacefulness, place attachment feelings and ultimately increase feelings of 
responsibility in citizens for participating in preserving and promoting their city 
(please refer to the conceptual model of the theoretical framework in chapter two). 
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1.8 Research Significance 
This research is important because it exposes the cultural changes that are happening 
in one of the historical cities of Iran- through the decoding urban landmarks in two 
different urban textures of the city and based on semiotic compression. These 
changes are the result of the diffusion of elements of a commanding universal culture 
and also the underestimation of local factors in the urban development process of 
Yazd. Hence, the results of the investigations in the cultural landscape of Yazd can 
be applied for moderating the influence of foreign culture on the cultural landscape 
of Yazd. Additionally, the results of the thesis can be utilized by different 
organizations such as the Yazd Road and Urban Development Organization, 
Municipality of Yazd and also Yazd Cultural Heritage, Handicrafts, and Tourism 
Organization towards revival and restoration of Yazd‟s urban identity. Hence, if 
urban authorities underestimate the urban identity problem of Yazd, it will lead to the 
shaping of meaningless and alien urban spaces in the city of Yazd in the future. In 
addition, it will be a threat for the cultural and historical identity of this old city.  
          The preservation and regeneration of Yazd‟s urban identity is important 
because urban identity is closely related to the cultural and historical identity of the 
city. Hence, when the identity of a city is threatened due to the underestimation of 
local factors in the development process of the city, it can be also a warning for the 
cultural and historical identity of the city. Therefore, it is important to identify the 
predominant and determinant factors of Yazd‟s urban identity for formulating 
strategies towards preserving Yazd‟s triple identity, that is, the cultural, historical 
and urban identity of the city. Additionally, the identification of attenuator factors of 
the cultural landscape and urban identity of Yazd can lead to modification and 
rectification of these factors to improve cultural landscape of the city and its identity. 
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It should be mentioned here that the city of Yazd is one of the important cities of 
Iran, both culturally and historically and thus, the preservation of Yazd‟s identity is 
important at both local and national levels because many of the Persian Civilizations 
originated from there.  
 
          1.9 Research Contributions 
This study is conducted to promote the development of urban anthropology with 
emphasis on cultural landscapes and urban identity. Nowadays, there is a need for 
continued interactions between urban anthropology and other urban related sciences 
such as urban environment, urban management, and urban design, in order to create 
better cities in accordance with multidimensional needs of the citizens in present and 
future. Although the results of this study are the outcome of a case study in Iran the 
results are usable for drafting urban policies towards reinforcing urban identity in 
other urban societies especially in developing countries.  
          Cultural landscape and urban identity are sensitive cultural- urban matters 
because they are in close relationship with the other layers of identity. Hence, it can 
be said that underestimation of negative effects of deterioration of local elements and 
features in the cultural landscape of cities and also urban identity will lead to the 
declining of cultural, historical, collective and even personal identity. Hence, it can 
be said that researchers and urban authorities should give more attention to 
preservation and resuscitation of local features and elements of cultural landscapes of 
cities; otherwise future cities will not able to respond to their residents about their 
original historical and cultural identity due to inattention to local factors in the 
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process of urban development Accordingly, it bodes ill for next generations because 
they will be facing cultural perplexity and alienation.  
 
         1.10 Thesis Organization 
This thesis is the result of investigation and inquiry on cultural landscape and urban   
identity in one of the historical cities of Iran, Yazd which will be presented as 
follows. Chapter One of the thesis offers an overview of the research as well as the 
research objectives and questions that guide the study. Chapter Two reviews 
previous works on urban semiotics as one of the novel fields in urban anthropology 
especially on related spheres to the main theme of the thesis consisting of symbolic 
aspects of the cities, cultural heritage, and cultural globalization. This chapter also 
includes an explanation of the theoretical framework of the thesis with a conceptual 
model. Chapter Three presents the research methodology and discusses the methods 
of data collection and also the method of data analysis comprehensively.  Chapter 
Four describes and illustrates the observed landmarks in the cultural landscape of the 
historical texture of the city. This chapter is divided into six sections based on the 
sites studied in the historical texture.  Chapter Five describes and illustrates the 
features of visual elements in the cultural landscape of the new texture of the city. In 
addition, the chapter discusses the role and position of landmarks of the new texture 
in the determination of Yazd‟s urban identity. The chapter is categorized into four 
sections based on the areas investigated in the new urban texture of the city.  
           Chapter six presents a semiotic comparison of the urban landmarks of the 
historical and new urban textures of the city of Yazd which is summarized in a table 
at the end of the chapter.  Chapter Seven describes the characteristics of the city of 
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Yazd that are extracted from the citizens‟ perspective. This chapter is categorized 
into nine sections based on the characteristics of the city of Yazd as ascribed by the 
citizens. Chapter Eight presents the determinant and attenuator factors of Yazd‟s 
urban identity that are elicited from citizens‟ perspective. This chapter includes two 
principal sections which are the determinant factors of urban identity of Yazd and the 
attenuator factors of urban identity of Yazd. Each section consists of sub-sections. 
Chapter Nine presents the findings of the thesis with recommendations for further 
work and efforts towards preservation and modification of Yazd‟s urban identity in 
future.  
 
         1.11 Conclusion 
Different fields of urban studies have their own definitions of the city and hence this 
thesis that focuses on the urban anthropology field considers cities as cultural 
settings which reflect the cultural values and features of urban communities. Hence, 
this study investigates the cultural landscape and urban identity of one of the 
historical cities in Iran, that is, Yazd through urban landmarks, known as tangible 
aspects of the culture of urban societies. The problem statement of this thesis is based 
on an epidemic problem that most of the cities, especially developing urban societies 
such as Yazd are facing, that is, development of global symbols and signs in the 
urban landscape of the cities that lead to the shaping of homogenous cities similar 
through declining local urban landmarks. It is because manifestation of local 
elements in urban spaces is the basis of realization of distinctive cultural landscapes 
and its subsequent shaping of distinguishable urban identities. Therefore, recognition 
of the features of cultural landscapes of the historical and new urban textures of the 
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city of Yazd and also the determinant and attenuator factors of urban identity of 
Yazd have determined the study‟s objectives.   
          This study is important because the results of the thesis can be applied by local 
organizations of Yazd such as Yazd Road and Urban Development Organization, 
Municipality of Yazd and also Yazd Cultural Heritage, Handicrafts, and Tourism 
Organization and also the other urban societies especially developing countries for 
drafting policies towards reinforcing and revival of urban identity and also modifying 
global elements in cultural landscapes. In addition, this research can help to preserve 
and revive the local cultural landscape of Yazd and its subsequent durability of 
cultural and historical identity of the city that is necessary for preventing cultural 
rupture among future generations. It is because physical objects of cities  serve as a 
cultural source that provide information to the citizens and if the diffusion of global 
urban landmarks in today‟s urban spaces are underestimated, this will cause future 
generations to have difficulties in accessing their original and pure cultural sources. 
Hence, they will be faced with cultural perplexity and alienation due to the 
negligence of today‟s generation to preserve the tangible culture of society that is 
able to manifest intangible features and values too.     
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CHAPTER 2 
LITERATURE REVIEW 
 
2.1 Introduction 
The process of cultural homogenization is changing the cultural landscape of the 
cities around the world. In other words, cultural globalization and its different 
aspects are leading to the creation of cities without specific features. For example, 
today one can see glassy skyscrapers and great shopping malls with the same 
architecture in different cities of the world. In addition, this process is changing the 
lifestyle of citizens and leading them toward a kind of material life (culture of 
consumerism) which is more observable and perceptible in developing countries. 
Furthermore, these days, people are seeking identity in non-local cultures and other 
societies which is the result of globalization of communication and technology.  
The degradation of urban identity is reflected in the decline of cultural 
identity because culture is manifest in urban spaces and indeed urban identity is the 
result of the reflection of culture in the cities. Thus, manifestation of unfamiliar 
cultures in urban spaces indicates that the local culture is under risk. Accordingly, 
cultural identity as one of the perquisites of urban identity is a key area considered by 
many researchers in the field of social sciences and other related fields, some of 
which will be mentioned here and in four sections, namely, urban anthropology and 
urban semiotics, urban identity and urban landmarks, urban identity and cultural 
heritage, urban identity and cultural globalization. Indeed, all designed sections are 
related (directly or indirectly) to urban identity and urban semiotics approach which 
has been adopted in the current research.  
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 2.2 Urban Anthropology and Urban Semiotics  
Low (1996) has reviewed the anthropological literatures on urban studies, which 
were published since 1989 in a comprehensive article. In her article, she put the 
anthropological studies on cities into a larger context of urban studies. She believes 
that anthropologists had little participation and influence on urban studies, so their 
voices were rarely heard in the urban studies and urban policy discourses. Low 
(1996) reviewed studies outlined by Castells (1989), Jameson (1984), Sieber (1991), 
Cooper (1994), Ruble (1992), Boyer (1994), Zukin (1995), Rutheiser (1996),  Bright 
and Bakewell (1995).  
          According to Low‟s review (1996), Castells put forward the theory of 
„informational city‟. Low explains informational city as where people try to preserve 
their cultural identity through landmarks and differentiate their places to maintain 
meaning and organize their communities. In addition, Low pointed out that 
Jameson‟s study (1984) showed that new capitalism follows a unique cultural 
reasoning which is reshaping the forms and function of the city. Boyer (1994) calls 
the theory as the city of illusion, Zukin (1995) names it as the city of cultural 
consumption, and also Rutheiser (1996) calls it as the nonplace urban realm. 
Furthermore, Sieber‟s study (1991) revealed the manner in which the revival of the 
waterfront was utilized by post-industrial port cities to create tourist attractions with 
housing complexes and shopping malls that reflected the middle-class. However, the 
makeover of the Toronto waterfront is attributed to Cooper (1994) who used spatial 
ideologies in its design. 
          According to reviews by Low (1996), Ruble also “critiqued the reshaping of 
the image of a provincial Russian city in the post socialist transition. In each of these, 
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revitalization schemes, histories and monuments of public memory are manipulated 
to create a seamless presentation of the city‟s revalorized cultural heritage” (Low, 
1996, p. 396). Based on Low‟ reviews, Levy started some research about Bhaktapur 
which is regarded as an archaic city where symbols serve as a good solution for 
cultural communication among many people. He could provide analysis of how 
symbolic forms such as sacrifice, festival calendars, and the pantheon of divinities 
work to arrange a very large and complex city. Low (1996) argued that there are 
many studies of cities in far eastern countries that consider preserving the tradition 
within that urban context although these traditions do not contribute directly to 
theory of the cities. The target of these studies is investigating dimensions of urban 
life that is normally ignored by the other researches. According to Low (1996), 
Robertson‟s study of people moving into a small Japanese city and Bostor‟s study of 
a Shitamachi neighbourhood in Tokyo both reflect the struggle of the people to 
maintain a balance between traditional values and the pressures of social change.  
          Low (1996) in her reviews on urban anthropological literature considered 
anthropologists‟ approaches to concepts of space, time, knowledge and aesthetics as 
new fields in anthropology research. According to Low‟s report, some analysis was 
performed on the cultural meaning of urban spaces using the anthropological 
approach. Low‟s (1996) work on the Spanish American Plaza focused on the 
historical emergence of spatial power relations while others were more concerned 
with factors like privacy, neighborhood and schooling to reflect their understanding 
of urban social interaction. Research on the design and place attachment to urban 
space is also a factor that has impacted this ongoing work. In addition, Low 
expressed the views of Rotenberg (1993) as anthropological literature in her reviews. 
Rotenberg stated that urban identity is shaped by residents‟ urban experience, place 
